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This is one of my favorite sources for the main reason it provides information on 3 major social media platforms, google, facebook, and twitter. This source describes national convention where people were also informed about social media and how it is taking play in politics. A great statement was, “The firm’s staffers provided data on things such as the share of the Twitter conversation speakers received, top moments of the convention, the conversation around particular candidates and speeches from the floor, and real-time top posts and accounts” which doesn't only show the tracking these apps do when finding who's involved with politics, but it provides support to answer the question how effective social media is. This reading elaborates and provides more information on twitter and how it role plays when elections are around. Adding on, one small detail was it added an image on those Blue twitter room they had for candidates to participate in posting on twitter to attract more voters and politicians. Overall great source with lots of evidence that I will use to answer how politics is involved with twitter and how Twitter affects the involvement of voters and show how important Twitter can be for candidates. 
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The article speaks about Twitter and facebook. It informs the reader on how informative social media can be when it comes to politics. It says “Theory suggests that social media may play a significant role in the learning of political information within the modern media environment” which shows that social media has changed and it is more modern meaning it works differently now. This article speaks about how modernized these platforms have become leading to change in politics and how users choose to participate when advocating for politicians. Overall it is useful since it conducts a study through surveying social media users and the way they portray politics. 
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This is just an extra source I found as evidence and support towards my research question since it is a perfect example on how some users can take advantage of social media and politics. Also how celebrities take a huge role in social media's involvement with politics because it affects voters. There are many individuals who follow many celebrities who advocate for certain candidates leading to an effect on people and who they vote for base one who their favorite celebrity votes for support. Overall positive reference for my research paper answering the question to the many ways social media can affect the outcome of political decisions.  
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This article is very effective but supportive as well towards my research question, How does social media affect politics? especially twitter? Since this article clearly proves how social media does indeed have an effect in politics, and it also shows the different ways it can be used to involve politics. In the reading it states the different things social media can do to involve someone with politics. For example “ The Impact of Polls” was something spoken about in the reading as it describes how polls can show popularity in a certain politician or candidate. As well as showing what the people want or even influencing someone to change their mind because polls can be bias and sometimes both choices given aren’t always an option of what you believe in so it can force one to choose regardless. Overall this is a decent article to get some support towards my paper, the only negative is that it doesn’t support its statements with evidence so I don’t know whether I should trust it or not. 
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